[Cancer screening in France: 10 years of analysis of behaviours by the EDIFICE surveys].
Accessibility to cancer screening in France has been facilitated by the implementation of organised programs (breast cancer and colorectal cancer) and by national recommendations (cervical cancer). Personal motivation may also trigger participation in prostate cancer screening. This paper proposes an overview of attitudes toward cancer screening among the general population over a period of more than 10 years and the perception of this behaviour by general practitioners. It is noteworthy that although certain cancer screening programmes, such as for breast cancer, are widely established throughout the population, uptake of others, such as for colorectal or prostate cancer, is contingent on sociological factors and vulnerability. Monitoring of compliance is thus all the more important since participation may be more acutely affected by the impact of social conditions and vulnerability in the current critical economic climate.